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brief introduction of Kyodoshoji corp., Itd.
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Only 30 minutes from central Tokyo!
A town of history retaining the culture and aroma of Edo, Koedo Kawagoe
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CO€DO BREWERY

In Japanese COEDO (pronounced Co-Eh-Doe) literally means “Little Tokyo”, after the old
name for Tokyo, “Edo”. COEDO is the nickname for Kawagoe (Ka-Wa-Go-Eh), a city in
Saitama Prefecture Japan, located in the Greater Tokyo Area. Since before modern
Tokyo, Kawagoe has been influencing Japanese culture through its fashion, art and
agriculture.

COEDO'’s well-balanced craft beers carry with them the tradition and craftsmanship of
ancient Japan into the modern era. The brewers at COEDO have honed their brewing
expertise in the custom of Japanese artistry. The authenticity of the Kawagoe culture
flows through the beer of COEDO like the sleeves of their famous Kimonos.

COEDO is a brewery that has its roots in conscientious agricultural practices. Since 1970
COEDO has been pioneering Farm-To-Table produce and organic farming in Japan.

Beer is beautiful like life is beautiful. COEDO captures the Japanese aesthetic of design,
craftsmanship and taste. COEDO is Beer Beautiful.

The Hop Crest that embodies the Beer Beautiful
philosophy is a depiction of a hop. The Crest was
made using a traditional abstraction method, one
that has been in practices in ancient Japan.



brand mission & concept
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* Bring the authenticity of beer based on Japanese culture, craftsmanship, and artistry
to the world.
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Beer 1s beautiful.
Beer 1s a natural gift, born from wide, fertile plains of wheat and crystal clean water. A staple of the Furopean culinary culture for
centurles, beer has since captured the imagimation of people everywhere—and today 1s enjoyed regularly in countless varieties around

the world.
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Award History
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WORLD
BEgr Cup

Silver Award

GOLD AWARD 2011
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CO€EDO BREWVERY
THE RESTAURANT

July 2020
Grand Opening
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brand mission

* Bring the significance of organic agriculture
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